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ABSTRACT 

This study aims to overview the existence of women in Badung Regency who work in the Spa 
industry and find out the economic, social and cultural roles and implications who work in the 
Spa industry. This study uses quantitative and qualitative data. The technique of data collection 
is done through informant interviews, observations, and questionnaires. The results showed 
overall of 20 spa therapists 85 percent had revealed that they experienced an increase in 
quality of life after working in the spa industry. Balinese women in the Spa industry have 
strength in terms of friendly, smiling, honest attitude and high work skills. Its weaknesses 
include lower English language skills, low motivation to occupy positions, lack of confidence, 
lack of competency certification. The job opportunity is very high, Bali's tourism potential, Spa is 
a promising industry, has high priority. Threats faced are changes in consumer tastes and 
business competition. The role and implications of Balinese women working in the Spa industry 
(a) economic implications of Balinese women being able to help families to increase family 
income. (b) The social implications of Balinese women being able to improve their social status 
themselves and their families. (c) cultural implications of Balinese women being able to 
preserve their culture. 
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INTRODUCTION 

The spa has developed into a very promising industry along with the development of 
the tourism business and has become part of people's lives. The spa industry is growing rapidly 
and sustaining tourism, both in star hotels and tourist destination areas. Globalization that 
occurs in the Spa industry can be seen by the number of Spa promotions on the internet media, 
transfer of therapy from one country to another and the presence of foreign instructors at a spa 
company in another country, the establishment of Spa company cooperation with local and 
foreign stakeholders (Kamata, 2015). Worldwide, health tourism is recognized as one of the 
oldest forms of tourism, practiced since antiquity and one of subtypes of health tourism. Since 
this period, the society was concerned with finding some efficient methods for maintaining 
health. An example of this, it is a series of tourist resorts in Europe, which owes its existence 
from the exploitation of local resources available to the spa (Gray, 2008). 

Bali is one of the international destinations that has diversified various tourism products 
in an effort to respond to market challenges. Bali is also one of the main tourist destinations of 
the Spa with various types of Spa centers by promoting herbal products such as spices as well 
as local spa techniques inherited from ancestral traditions. The need for professional human 
resources is increasing from the level of therapist, supervisor, and manager. 

Nowadays tourism in Bali, especially in Badung Regency, has developed so rapidly 
that many job opportunities can be utilized by women. The development of Spa tourism opens 
opportunities for women to occupy various professions and this phenomenon continues to have 
an impact on efforts to increase the role of women in various sectors. In this regard the 
establishment of this type of tourism's contribution to the development of local economies is an 
important element in designing and implementing effective management strategies so that 
benefits local communities are obvious. Basically, spa tourism, through the efficient 
management of services coupled with a well thought out marketing strategy can have positive 
effects in local communities (Mueller, 2001). Lots of foreign tourists who visit in every holiday 
season and every day, the visit includes tourist curiosity about several aspects, namely: culture, 
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traditions, customs, habits of Balinese citizens, scenery, culinary, and history of the legacy of 
the previous kingdom has made tourist attraction to generally (Anggayana, & Sari 2018). 

The strategic role of women in the tourism industry cannot be underestimated. Hubeis 
(2010) said, women play a strategic role as domestic workers (managing the house, raising and 
caring for children), acting as a transition (working in the family business field), and as a worker 
outside the household as a career woman. Gender equality is now in the spotlight in the era of 
the industrial revolution 4.0 where the development of information and communication 
technology provides broader opportunities to advance and improve the quality of life. Lestari 
(2011), equality of access and mastery of information and communication technology for 
women and men has become a global concern, gender issues, and information and 
communication technology. As Balinese, Bali is divided into two, Bali Aga and Bali Dataran. 
Bali Aga people used to be called as hill villagers because most of them live in the hills; one 
thing that makes them different is their language (Anggayana, Budasi, Suarnajaya, 2014). 
English ability of the local people and their understanding of the culture of Bali is still no 
satisfactory (Anggayana, Nitiasih, Budasi, 2016). 

The role of women in development can be maximized by improving the quality of life 
especially access to education, health, and legal facilities. This shows that the government is 
serious in protecting and empowering women (Rahmawati, 2017). This will have a clear impact 
when they are dealing in the real world of work where the ability to write requires someone to 
be able to coordinate aspects of listening, speaking and reading skills to the maximum 
(Lindawati, Asriyani & Anggayana, 2018).    

Identification of the role of women in the tourism sector, especially in the spa industry is 
one of the efforts to empower women who will be very useful for the development of Bali 
tourism in the future. The tourism sector is able to provide economic, social and cultural 
benefits to all tourism actors (stakeholders) including women. Rappaport (1987) states that 
empowerment is a process, a mechanism in which individuals, organizations and communities 
become experts in the problems they face. Efforts to develop the potential of women in social, 
national and state life are a necessity as a form of empowerment from the powerlessness of 
women so far (Remiswal, 2013: 2). Women in Spa also have to learn about writing in English. 
Although, Writing skills are seen as complicated skills to understand (Lindawati, Asriyani, & 
Anggayana, 2019). 

Basically, the progress of a nation is largely determined by the quality of education of 
its population (Anggayani & Osin, 2018). The tourism sector continues to be encouraged 
because this sector is a mainstay in generating public income and foreign exchange for the 
country (Suryawati, & Osin, 2019). With the development of a tourism industry will affect the 
increasing income of the community around attractions and the creation of employment 
opportunities (Osin, Kusuma, & Suryawati, 2019). 

From this phenomenon, this research is designed to provide an overview of the 
existence of Balinese women in Badung Regency who work in the Spa industry. More 
specifically this study aims to examine the existence of Balinese women who work in the spa 
industry in terms of strengths, weaknesses, opportunities, and threats faced. This research 
uses quantitative and qualitative data. The number of samples is determined as many as 20 
spa therapist from a population of Balinese women who work in the Spa industry by accidental 
sampling method. Data collection techniques carried out through informant interviews, 
observations, and questionnaires. Data on strengths, weaknesses, opportunities, and threats 
faced by Balinese women were analyzed using a SWOT analysis. To find out the existence, 
role, the economic, social and cultural implications of women in Badung Regency, who work in 
the Spa Industry on their environment, a qualitative analysis is used. 

 
 CONCLUSION AND RECOMMENDATIONS 

The involvement of women in the tourism sector is now increasing in all fields of 
tourism business. The research data shows that there are 164 spa industries that are now 
registered in the Badung Regency Tourism Office and 45 of them are owned by women. The 
results showed overall of 20 spa therapists 85 percent had revealed that they experienced an 
increase in quality of life after working in the spa industry. From in-depth interviews, it is known 
that the factors that motivate Balinese women to work in the Spa industry consist of economic, 
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social, and cultural factors. Economic factors where Balinese women can increase family 
income in meeting household needs. Social implications where Balinese women can improve 
the social status/prestige of themselves and their families in the community. Cultural 
implications where Balinese women want to preserve their culture. The strength possessed by 
Balinese women who work in the Spa industry, such as having a friendly attitude, smiling, high 
responsibility, obedient and not complaining, have high skills. Weaknesses of Balinese women 
in the Spa industry are low motivation to occupy positions, lack of self-confidence, lower ability 
to communicate in English. The opportunities that Balinese women have in the Spa industry, 
namely the need for a healthy lifestyle and the relaxation of tourists or tourists are increasing, 
Balinese women have a high priority in recruitment, and the development of the industrial 
revolution 4.0 which places women as the subject of development. The threat is business 
competition and changes in consumer tastes. 

Women have a very strategic role in development, so they need the support of various 
parties. In facing the industrial revolution 4.0, Balinese women are expected to further improve 
their education to a higher level and master foreign languages besides English. The role of the 
government in providing courses to improve Spa skills for Balinese women needs to be 
increased to improve women's lives for the better. The government needs to improve the 
standards and instill of character building for therapists so that they maintain their norms and 
values. 
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