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Avrticle Info Abstract

Submitted: Stoicism is a philosophy that teaches the creation of a happy life. From a
February 25" 2024 tourism perspective, stoicism is the primary goal of tourists visiting a
Accepted: tourist destination. However, some tourists visiting a destination have the
March 215t 2024 opposite experience, feeling uncomfortable, anxious, angry, or even
Published: stressed while traveling. Therefore, it is essential to delve deeper into the

March 30™ 2024 connection between Stoic behavior and foreign tourist through research.
Notably, research is needed on the stoic behavior of foreign tourists who
enjoy services and products while traveling in Bali. Based on this, this
research aims to analyze tourist happiness associated with the travel ex-
perience. Data collection methods include interviews, observations, and
documentary studies. Respondents are European foreign tourists visiting
Bali. The method used is qualitative descriptive analysis. Data analysis
uses NVivo to answer the factors influencing Stoic tourists in Bali. This
research found eight factors of happiness with the highest percentage.
These factors include friendly people, beautiful nature, many tourist ac-
tivities, delicious food, beautiful culture, a positive vibe, many experi-
ences, and everything in Bali. In the future, stoic tourists will require
more massive amplification so that tourism in Bali can be of higher qual-
ity and sustainable.
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INTRODUCTION accommodation, quality transportation,

and wanting new and impressive tourist ex-

Background

Tourism in its early stages is always
synonymous with fun, beauty, healing,
cheerful, party, calm, comfort, and happi-
ness. To achieve this, tourists carry out var-
ious activities to enjoy multiple tourist ser-
vices, namely choosing the tastiest food,
selecting the most comfortable

http://ojs.unud.ac.id/index.php/eot

periences. Of all the motivations of these
tourists, they have a primary goal, pleas-
ure is to get happiness. The desired happi-
ness of tourists in a destination is happiness
for health (physical), often referred to as
happiness hedonic (Ariana et al., 2021a)
or subjective  well-being.  Furthermore,
some tourists want  psychological
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happiness, commonly known as happi-
ness eudaimonia (Ariana et al., 2021b).
Apart from these two types of happiness,
there is a deeper motivation for tourists re-
lated to happiness, namely spiritual happi-
ness or chaironic. All the main goals of
traveling are to be happy in tourist destina-
tions. Usually, there are tourists who
achieve their goal of happiness but also
those who fail to achieve it. Tourists' fail-
ure to achieve happiness can be in the form
of disappointment, complaints, unpleasant-
ness, regret about traveling, and stress
when traveling.

The importance of tourist happiness,
which is the primary motivation for travel-
ing, is a way of life that applies val-
ues stoic. What is relevant to tourism is
that it is becoming a lifestyle trend in mod-
ern society and, at the same time, becom-
ing a new pattern in today's tourism. The
type of tourism that is developing now is
configured with stoic values. For example,
tourism has emerged that focuses on the
quality of life of tourists, tourism that
trains self-mindfulness, slow living, the
preference for healthy lifestyle detoxifica-
tion with tourism services is also emerg-
ing real food, green food, nutritious food.
This form of tourism activity to increase
happiness has recently become very popu-
lar with tourists. There are tourists inter-
ested in spiritual tourism activities, medi-
tation, wellness, yoga, retreats, and other
types of stoic tourism. These all become
tourists' preferences to explore themselves
more deeply to gain authentic happiness.
Even in this phase, tourists generally want
peace through tourism activities. This type
of tourist who aims to achieve peace is one
type of stoic tourism.

Empirically, Bali is full of tradi-
tional practices, religious spirit, and cul-
tural activities. Due to Bali's superiority,
Bali is famous internationally for its tour-
ism. Practically, Bali is unique and special
in the context of art, people’s lifestyles, tra-
ditions, social systems, and culture. This is
the primary capital for Bali tourism to de-
velop well and be competitive. In a stoic
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context, all the values in people’s lives al-
ready exist in Bali. The essence of Balinese
life values in context is stoic balance and
harmony. Therefore, there are already stoic
practices in Bali, so when tourists enjoy the
uniqueness of Bali, they are included in the
tourist category stoic.

However, on the other hand, even
though from the perspective of service pro-
viders, local communities, and tourists al-
ready have stoic values, not all those ele-
ments can be included in the stoic category.
It is often found in the field, which needs
to be more meaningful regarding tourism
relevance. For example, tourists engaging
in actions or behaviors not typically asso-
ciated with stoicism, such as crimes, drug,
cybercrime, sexual exploitation, or terror-
ism, and contributing to issues such as
waste, pollution, environmental degrada-
tion, and social conflicts. This is all a prob-
lematic side of this type of tourism, which
causes tourists to feel unhappy traveling to
Bali. With the urgency of this phenome-
non, research is needed to relate to the tour-
ist experience in Bali in the context of stoic
tourists in Bali. Based on that, this paper
aims to identify and analyze happy and un-
happy tourist experiences from the per-
spective of a stoic tourist in Bali.

Research Objectives

Based on a review of the urgency of
the importance of research to determine
tourist happiness in Bali, this paper aims to
analyze tourist happiness associated with
the travel experience. Specifically, this re-
search will review tourists' responses qual-
itatively to their experiences of happiness
and unhappiness during their trip to Bali
from the perspective of stoic tourists.

LITERATURE REVIEW

Stoicism

The term "stoicism," "stoic," or "sto-
ism" originates from the Greek word
"stoikos™ or "stoa,” meaning "porch™ or
"being.” This term derives from the "Han-
gled Porch™ or "Stoa Poiklie™ in Athens
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(Becker, 2017; Erskine, 2000; Inwood,
2003). Zeno of Citium formulated stoicism
in the early 3rd century BC. This philo-
sophical school was embraced by several
other Greek philosophers, including Epic-
tetus, a formerly enslaved person; Seneca,
a politician during the reign of Emperor
Nero; and Marcus Aurelius, an emperor.

In stoicism conception, the easiest
path to happiness is based on the following
principles: first, the ability to see oneself,
the world, and other humans objectively
and accept human nature as it is or what is
often called cosmopolitan (Hill, 2011,
Nussbaum, 2010). Second is discipline to
control oneself, controlled by desire or
skilled in managing pain and suffering
(Swain, 2022). Third, be skilled in under-
standing your strengths and weaknesses
(Engberg-Pedersen, 2005). The main thing
is stoic, this teaches everything that consti-
tutes human self-control in the form of
thoughts, perceptions, beliefs, and actions.
Furthermore, Akrim et al. (2021) shared
the results of their research, which stated
that the phenomenon of stoicism, there are
several factors, including psychological
distress, physical fatigue, and intercultural
communication (communication between
cultures).

Tourist Experience

Oh et al. (2007) stated that the de-
sires of tourists determine the tourist expe-
rience. Tourist experience is a memory
that can increase the sensory experience for
tourists and is a determinant of the travel
experience related to the quality of service
received when traveling to a tourism desti-
nation (Oh et al., 2007). Meanwhile, Lin et
al. (2016) stated that the behavioral conse-
quences of the tourist experience in-
clude flow, positive emotion, perceived
value, satisfaction, and intention to recom-
mend and revisit. Further,  he  found
that perceived value and satisfaction influ-
ence the experience and loyalty of tourists.

The experience that tourists want is
usually based on their motivation. The goal
is to gain new and exciting experiences.
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Vitterso et al. (2000) stated that there are
two categories in measuring travel experi-
ences: (1) flow-related, including fun, en-
gaging, and challenging things. Mean-
while, (2) unrelated flows include easy, te-
dious, and frustrating. Meanwhile, Kim et
al. (2012) stated that there are seven inter-
nal factors to a memorable tourism experi-
ence (MTE), i.e., hedonic, novelty, local
culture, refreshment, meaningfulness, in-
volvement, and knowledge.

METHODS

Research Method

The research location chosen was at
Bali Tourism Destination. This research
method uses qualitative analysis by col-
lecting interview data and tourist observa-
tion results. The informants in this research
were 100 tourists who traveled to Bali. The
analysis used in qualitative descriptive data
is assisted by the NVivo analysis tool.
NVivo is used for data reduction, summa-
rization, grouping, simplification, and de-
termining the main things in the form node.
NVivo analysis is a qualitative research
method with high accuracy and sophistica-
tion in processing qualitative data (Jackson
& Bazeley, 2019).

RESULTS AND DISCUSSION

The Tourism of Bali

The history of Bali tourism began in
the era of Dutch colonialism and post-inde-
pendence of the Republic of Indonesia.
One of them is written by Hanna (2016)
and Putra & Paturusi, (2017). In 1902, a
first tourist' came to Bali named H. van
Kol. He is a member of the Dutch parlia-
ment who traveled to Indonesia. Kol also
visited Bali (Hanna, 2016; Putra &
Paturusi, 2017). Kol's tour is an independ-
ent tour. His own money bears all travel
costs and expenses. After he returned from
the trip, Kol wrote an 826-page travelog.
Then, he gave the title of his book From
Our Colonies (Putra & Paturusi, 2017).
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The history of Bali tourism is not
only narrated in the era of Dutch colonial-
ism. However, after Indonesia's independ-
ence, Bali continued to be an area that de-
veloped tourism. President Soekarno was
interested in Bali, which is rich in natural
beauty and unigue traditional traditions, to
introduce it internationally as a tourist des-
tination. As written by Picard (1990) states,
"President Soekarno adopted Bali as his fa-
vorite retreat and made it a showplace for
state guests. Eager to use the fame of the
island to attract foreign tourists™. Evidence
of President Soekarno's interest in Bali in
1966 established Ngurah Rai International
Airport and established a hotel called "Bali
Beach Hotel" (Picard, 1990). So that Bali
tourism could be more advanced, in 1971,
the Indonesian Government agreed to the
World Bank's suggestion to develop a
"Master Plan for the Development of Tour-
ism in Bali." The research team studied the
master plan this is a tourism consultant
from France (SCETO). The location cho-
sen to prepare this tourism master plan is
Nusa Dua, which is designed as a planned
and integrated tourism area.

Tourism development stopped once
the Nusa Dua area was developed in 1974.
However, tourism in all districts in Bali is
also growing daily. Tourism areas such as
Kuta, Sanur, Ubud, Kintamani, and other
tourist attractions are increasingly develop-
ing. Tourists from various countries and
continents are increasingly visiting these
tourist destinations. Even now, Bali is vis-
ited by millions of tourists; it has hundreds
of thousands of rooms and a variety of
tourist services and products.

Experience Stoic Tourist Happiness in
Bali

The result of research by Oh et al.
(2007) clearly states that happiness and ex-
perience are related. A happy tourist expe-
rience is a desire fulfilled according to the
tourist's expectations. A pleasant tourist
experience is undoubtedly the result of the
quality of tourism services, which can pro-
vide happiness to tourists (Oh et al., 2007).
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In answering the fundamental conception
of the tourist experience, this can be ex-
plored using a direct approach based on in-
terviews and open statements to tourists.
The analysis is carried out to draw conclu-
sions based on data obtained in the field.

A qualitative research approach is
needed to get an accurate of the phenomena
in the research object (Maxwell, 2012;
2021). One way to find out the core find-
ings of a study is to use the NVivo analysis
approach. NVivo analysis is a systematic
and measurable approach to analyzing
qualitative data, whether in open questions,
interviews, published study results in arti-
cles or books (Edwards, 2014; Hilal & Ala-
bri, 2013). In connection with Stoic Tourist
research in Bali, using NVivo analysis al-
lows researchers to analyze the results of
interviews and open questions asked to
tourists.

Analysis  NVivo stoic  tourists in
Bali can provide an overview of the find-
ings flexibly based on the data that has
been collected (Hillal & Alabri, 2013;
Jackson et al., 2019). The results of
NVivo’s findings regarding stoic tourists
are dissected with two big questions,
namely, what makes stoic tourists in Bali
happy, and what are the reasons why for-
eign tourists are unhappy when visiting
Bali tourist destinations. Questions are
given openly, and tourists can express their
opinions regarding these questions.

First, the findings are about why for-
eign tourists are stoic. In Bali, there are
various reasons for feeling happy (Pinna et
al., 2018; Stephens, 2007). These reasons
include amazing tour guides, beautiful cul-
ture, beautiful nature, everything in Bali,
delicious food, freedom drive scooters,
friendly people, good prices, hotels, many
tourist attractions, mindset, much experi-
ence, perfect place, positive vibe, security
dan the weather. Meanwhile, tourists are
unhappy because of bad information and
communication, chaotic boat transfer, dif-
ferent prices, hygiene, lack of explanation,
not much vegetarian food, people selling
something, pollution, safety, stealer,
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traffic, and trash (Figure 1). From these
two things, stoic tourists in Bali not only
feel good and pleasant or happy, but some
tourists do not feel comfortable and happy
when traveling in Bali.

The experiences of foreign tourists
in Bali are often associated with various
motivations. This motivation is sometimes
in line with expectations, which impacts
the happiness of foreign tourists when vis-
iting Bali. When tourists feel happiness on
their trip, this can be attributed to involve-
ment and appreciation of the experience
(Gnoth, 1997). Ideally, stoic tourists will

apply the principles of Stoicism and allow
this type of tourist to find happiness in sim-
plicity and appreciation for natural beauty,
cultural uniqueness, and the friendliness of
the people that foreign tourists meet when
visiting (Fabjanski & Brymer, 2017; Ros-
svaer, 2019; Sherman, 2019). That also
happens in Bali, where stoic tourists appre-
ciate these three things. That is because
stoic tourists in Bali can adapt themselves,
as they can maintain attitudes and reactions
to the surrounding environment that adapt
to the socio-cultural of the Balinese people.

Nvivo Analysis of

A O ° ° ° °
e = @ Stoic Tourist in Bali
e
O""’f‘ g — = Based on data collecting from tourist visiting
X ,f - ;O to Bali, we divided into two focus, with one
O’ = experience make happy and unhappy
=1 - e Q . 4 . . ; " "
e Q * Amazing tour guide * Badinformation and
O. * Beautiful cultural communication
seowty N = = — = ¥ — ?O * Beautiful nature *+ Chaotic boat transfer
B ’ — oo « Everything in Bali + Different prices
O‘ = e « Food Delicious * Hygiene
o O + Freedom drive + Lack explanation
O‘ e AB. 4 scooter * Not much veneration
o b + Friendly people food beyond Ubud
, * Good price * People selling
O P * Hotels something
““““““ e Y * Many kinds of tourist * Pollution
O. O activities +  Safety
-4 ) ¥ * Mindset + Stealer
Q O * Much experience + Traffic
o S . S * Perfect place * Trash
Q O ? » O B, *+ Positive vibe
- A Q Pt * Security

* The weather

Figure 1. Determining Factors Stoic Tourist in Bali
(Source: Research Results, 2023)

On the other hand, unhappy tourist
experiences, for example, due to travel in-
conveniences such as traffic jams, theft, in-
complete information, or other forms that
do not match tourists' expectations while
traveling in Bali. One example is empirical
evidence that creates an unhappy travel ex-
perience, as experienced by a foreign tour-
ist with the initials JL from Germany, who
expressed his disappointment when travel-
ing in Bali.

http://ojs.unud.ac.id/index.php/eot
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“People trying to get my money ei-
ther have too high prices, and
somebody tried to steal my phone”
(Interview with JL, 15 August
2023).

JL experienced a nasty incident, al-
most losing his money and cell phone. The
conditions experienced by JL are also
proof that tourists can experience unpleas-
ant experiences when traveling to Bali, in-
cluding those experienced by tourists.
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Even though this happened, JL also felt
happy doing tourism activities in Bali, such
as enjoying tourist services such as" sun,
surfing, food, and beach."

In this study, the disappointment of
tourists during their tour needs to be paid
attention to in terms of their travel. Stoic
tourists who travel to Bali to face this un-
pleasant situation may try to separate neg-
ative emotions and transform them into
positive ones. Usually, stoic tourists will
focus on learning and growing from bad
experiences rather than being trapped by
harmful emotional conditions that nega-
tively impact their physical, mental, and
psychological well-being.

The results of this research also con-
firm the view of Vitterso et al. (2000), who
stated that tourists could be categorized
into two groups: flow-related and flow-un-
related. However, this finding is inter-
preted as follows: stoicism flows happi-
ness, and stoicism flows unhappiness (Fig-
ure 2). Stoicism flows happiness: the type
of stoic tourist who is happy, fun, and does
not feel bored while traveling. Meanwhile,
stoicism flows unhappiness, and it is the
type of tourist who is unhappy and un-
pleasant during their trip. Furthermore,
there are two categories in measuring
travel experiences: (1) flow-related, which
includes fun, engaging, and challenging,
and (2) flow-unrelated, which includes
easy, tedious, and frustrating.

Nvivo Analysis Happy and Unhappy
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Figure 2. Determining Factors Stoic Tourist in Perspectives on Happiness
(Source: Research Results, 2023)

Stoic Tourist Response while traveling
in Bali

Referring to several examples and
theoretical support, when the results of the
stoic tourist study in Bali are formulated
using the NVivo approach, it turns out that
tourists predominantly have happy experi-
ences compared to unhappy experiences.
This can be proven by the results of

http://ojs.unud.ac.id/index.php/eot

NVivo's findings, where if these reasons
are quantitatively found, stoic tourists in
Bali are happy because friendly people in
Bali (23.3%), beautiful nature (15%), kind
of tourist attraction (14,5%), food delicious
(10,4%), beautiful nature (7.5%). If the
five reasons with the highest percentage
are added, it is 70.7%. This figure can be
categorized as very high because it has not
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Below.

tourists are happy are presented in Table 1.

Table 1. Responses of Stoic Tourists in Bali

Name Country Gen- A Happy Experience An Unhappy Experi-
der ence
KL Nether- Female Friendly local people, Sometimes poor hygiene,
lands many tours, beautiful not much vegetarian food
cultural heritage, many in areas beyond Ubud,
pretty sceneries to visit sometimes lack of expla-
nation about culture/na-
ture/history
FR Belanda Male Good food, nice peo- Bad information/ com-
ple, beautiful scenery, munication, chaotic boat
friendly people, good transfer, when you are
tours, luxury for low not able to talk with the
costs in European tour guide, when there is
standard, no shade when waiting,
no safety measurements,
DO Belgium Female Everything trash in nature
GG Germany Male During in Amed Different prices for the
same things
JN Germany Male People, nature, activi- people who sell staff on
ties the beach going on the
nerves
MT Belarus Male Surfing, culture low traffic
KN Belarus Male sun, snorkeling, food, low traffic, garbage
people,
JL Germany Male sun, surfing, food, people trying to get my

beach

money either too high
prices and somebody
tried to steal my phone

Source: Research Results (2023).

Foreign tourists in Bali, like KL,
stated that the experience made them
happy because of the "Friendly local peo-
ple, many tours, beautiful cultural heritage,
and many pretty sceneries to visit." This re-
sponse can reflect a positive experience
when visiting a tourist destination, consid-
ering that Bali can offer various forms of
experience to tourists. First, "friendly peo-
ple" as a tourist destination in Bali can cre-
ate a friendly and warm atmosphere for
tourists. The intimate interaction between
residents and foreign tourists provides an
authentic experience for tourists. This al-
lows tourists to connect with local culture
and customs, as expected of the stoic type
of tourist in Bali.

http://ojs.unud.ac.id/index.php/eot

Second, it can be seen from the re-
sponses "many tours." This can be inter-
preted as the availability of various tourist
travel options. Bali has diverse tourist at-
tractions, from natural tourism and culture
to artificial tourist attractions. This diver-
sity can mean that international tourists can
easily choose tourism services in Bali ac-
cording to their interests and preferences.
So, there will be flexibility for tourists
when visiting to Bali.

Third, "beautiful culture”. This re-
sponse illustrates that Bali has a vibrant
culture and is one of the destinations for in-
ternational tourists in Bali to visit. Bali
tourist destinations should be allowed to
explore the history, art, and local traditions
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because this will be an unforgettable expe-
rience for foreign tourist’s stoic in Bali.
This immersive experience provides
deeper insight into cultural identity and
uniqueness, such as what one of the char-
acteristics of the stoic traveler in Bali. The
finding that tourists are happy with local
culture also confirms research by Kim et al.
(2012), which states that what makes tour-
ists have memorable tourism experiences.
One of the reasons is that tourists will be
attracted to cultural tourism attractions.

From these findings, it is essential to
note the existence of tourism services and
tourist behavior in applying the principles
of stoicism when traveling in Bali. Stoic
tourists not only aim to reduce feelings of
emotion but also how a person responds
and deals with unpleasant situations when
traveling in Bali. In the context of travel,
approaching a stoic tourist will help some-
one remain calm and at peace with various
challenges so that the trip can still be en-
joyed even though there are obstacles and
discomforts along the way while traveling
to Bali.

CONCLUSION

Tourist happiness is one of the fac-
tors that become a barometer or measuring
instrument in determining the comfort and
quality of tourists during travel. Based on
the results of the analysis, several points
were found related to experiences that
make tourists happy, including amazing
tour guide, beautiful cultural, beautiful na-
ture, everything in Bali, food delicious,
freedom drive scooter, friendly people,
good price, hotels, many kinds of tourist
activities, mindset, much experience, per-
fect place, positive vibe, security, and the
weather. While experiences that make
tourists unhappy (flow unhappiness) are,
bad information and communication, cha-
otic boat transfer, different prices, hygiene,
lack explanation, not much vegetarian food
beyond Ubud, pollution, safety, stealer,
traffic, and trash. When these results are
formulated, the factors that make you

http://ojs.unud.ac.id/index.php/eot

happy tend to be higher than the factors
that make you unhappy. In this study found
that there are eight happiness factors that
have the highest percentage. These factors
include friendly people, beautiful nature,
many kinds of tourist activities, food deli-
cious, beautiful cultural, positive vibe,
much experience, and everything in Bali.
The findings of this study are expected that
all tourism stakeholders can pay attention
to these eight factors to create tourist hap-
piness while traveling to Bali through more
quality tourism services.
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