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Abstract : The tourism industry in Jembarana Regency of Bali is currently still
hobbling. Its contribution to the Jembrana Regional budget is still very minimal.
Indeed accessibility to tourist destinations in Jembrana is often an obstacle for
tourists, but internal factors that affect the performance of Jembrana tourism
businesses are very important to be studied and analyzed, especially for tourism
businesses actors and the role of government of the Jembrana Regency. Internal
factors in tourism business are strongly influenced by the capacity of social
capital, entrepreneurial culture of tourism actors and the role of the government
in the development of tourism business. Based on a survey and structured
interviews on 75 tourism entrepreneurs in Jembrana Regency of Bali, modeling by
SEM-PLS with the help of Smart PLS 3.0 software, the results obtained are: (1)
structural equation model has met the appropriate qualifications, the
measurement model obtained is valid and reliable, while the structural model is
quite good, (2) the performance of tourism businesses in Jembrana Regency is
positively and significantly influenced by orientation entrepreneurship and the
role of government but insignificant influence on social capital, and (3) internal
factors that affect the performance of tourism businesses in Jembrana Regency of
Bali; sequentially are: entrepreneurial orientation of business people, the role of
government in tourism development, and finally the capacity of social capital
owned by tourism entrepreneurs.

Keywords: Social Capital, Entrepreneurial Orientation, Role of Government,
Tourism Business Performance
1. BACKGROUND

According to the Head of Tourism and Culture Office of Jembrana Regency,
the development and success of the tourism sector in Jembrana Regency is not
measured by the size of the Regional Original Income (PAD) obtained, but to what
extent it can move the economy of the surrounding community (Berita Antara, 19
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April 2017). Even though the development of objects is getting better, where in 2016
there were 17 tourism objects in Jembrana, in 2017 this grew to 31 tourist attractions.
In addition to physical facilities, the local government is growing entrepreneurial
awareness for Human Resources (HR) both from the tourist destination managers and
managers of tourism support facilities in Jembrana Regency.

Indeed accessibility to tourist destinations in Jembrana is often an obstacle for
tourists, but internal conditions that affect the performance of Jembrana tourism
businesses are very important to be studied and analyzed. The study of internal
conditions in the business performance of an industry is largely influenced by the
capacity of social capital, the entrepreneurial culture of actors and the role of the
government in economic development, as well as the tourism sector. Social capital
serves to overcome various kinds of collective barriers in a business field, including
entrepreneurial orientation (Durlauf, 2005). Through the high capacity of social
capital as well as can mprove the entrepreneurial orientation, and the positive role of
government is expected to be able to improve the performance of tourism businesses
in Jembrana Regency.

The relation between social capital and economic development has been
widely studied, such as Putnam (1993), Colleman (1988) and Fukuyama (1999).The
determining factor of the process of economic growth in development that is often
overlooked is the way economic actors in interaction are strongly influenced by
social capital (Vipriyanti, 2011). Each researcher has given different emphases and
determinants about aspects of social capital in development.

Grouping of sources and dimensions of social capital is strongly influenced by
the method of approach used in measuring social capital. Social capital is seen as a
person's capacity to build networks based on prevailing norms and trust in others
(Gandhiadi, 2017). In general there are three main groups of social capital, namely:
(1) Trust, (2) Norms, and (3) Network.

The basic premise of the object of this research is social capital, the
entrepreneurial orientation of tourism actors, and the role of government has a strong
relevance to the outlook is expected to improve the performance of tourism
businesses in Jembarna, Bali. It needs to be studied further, how is the internal factors
of tourism businesses in Jembrana on their business performance. Emphasis in the
field of mathematics on the object of this research is to examine the structural model
or relationship using SEM (Structural Equation Modeling) based on variance, known
as the SEM_PLS concept.
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This study aims to identification effect of internal factors, which is: social
capital, entrepreneurial orientation, and government roles on the performance of
tourism businesses in Jembrana Regency, Bali. The results of this study are expected
to contribute in formulating development strategies in the tourism sector to improve
the performance of tourism businesses in Jembrana Regency, Bali. Furthermore, this
research is expected to be able to play a role in implementing the work program for
the development of human resources (HR) in tourism by the Department of Tourism
and Culture (Disparbud) of Jembrana Regency, Bali.

2. MATERIALS AND METHODS

Research data was taken at the tourism industry businesses and their
supporters (tourist destinations, hotels and restaurants) in the Jembrana Regency, Bali
Province. The selection of Jembrana Regency as the location (population) of this
study was intentional (purposive) through consideration of tourism business activities
in the relevant district. The number of samples is selected proportionally from each
sub-district area and the sample unit is chosen randomly, except for the tourist
destination area (DTW) all used as samples. A total of 75 businesses or supporters
were selected as sample units. Determination of sample units with respondents in this
study, including the leaders or managers of tourism businesses (not employees or
tourists who were randomly selected from each district in the Jembrana Regency,
Bali.

This study uses a questionnaire as an instrument to measure respondents'
perceptions with the survey method through structured interviews with tourism
businesses in Jembrana Regency, Bali. The results of the initial questionnaire
obtained required a validity test (using product moment correlation test) and
reliability testing (using Cronbach Alpha (a) technique), to test the feasibility level of
the research instrument from the questionnaire used.
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Figure 1. Design of structural equation model
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Based on the indicators used in accordance with the references of each
construct (latent variables), structural equation models are designed such as Figure 1

and Table 1.

Table 1. Latent variables, indicators (question items)

Second Order of
Latent Variable

First Order of
Laten Variable

Indicator (Item Question)

Social Capital (X1) Trust X111: Most people care
(Gandhiadi, 2017) (X11) X112: Trust in religious leaders
X113: Mutual trust in other employees
X114: Trust in other business friends
Norm X121: Harmony according to Tri Hitta Karana
(X12) X122: Compliance with existing rules
X123: Ease of finding capital assistance
X124. Ease of assistance in management
coaching
Networks X131: Working network density
(X13) X132: Collaboration with employees (bonding)
X133: Collaboration with fellow entrepreneurs
(bridging)
X134: Collaborate with other business friends
(linking)
Entrepreneurship Innovative X211: Capability
Orientation (X2) (X21) X212: Persistence of new opportunities or
(EO) models
(Gandhiadi, 2017) X213: Persistence
X214: High curiosity
Proactive X221: Active looking for consumers and
(X22) markets

X222: Proactively designing new products
X223: Proactive on market expansion

X224: Proactively raise support from other
parties

Problem Solving

X231: Assertiveness; decisiveness

(X23) X232: Confident
X233: Systematic planning
X234: Dare to take decisions and risks
Role of X31: Facilitator
Government X32: Catalyst
(X3) (Diva, X33: Regulator
2009)
Business Y1: Increased number of tourist visits
Performance Y2: Increased type of tourism business

(Y) (Suci, 2009)

Y3: Increased tourism business income
Y4: Profitability
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3. RESULTS

The results of the validity and reliability test of 31 initial questionnaires on
indicators or statements used to measure the first-order latent variable (Corrected
Item-Total Correlation) are all above 0.300, this means that all indicators are valid.
Meanwhile, the value of Cronbach's Alpha (a) for each reflective latent variable is
greater than 0.60, this means that the indicator used to measure the construct is
feasible and reliable (reliable) (Hanseler et al, 2009). Hence everything is valid and
reliable, so the research can be continued to retrieve questionnaire data for 75
samples using all the indicators that have been compiled and then analyzed according
to the data analysis stage.

Testing the measurement model (outer model) consists of a test: (1)
convergent validity through the significance level of the path coefficients of each
indicator, (2) the validity of discriminant validity through the Average Variance
Extracted (AVE) value for each latent variable must be more size of 0.5 or significant
in the level of certain statistical tests, and (3) composite reliability (composite
reliability) through the Cronbach Alpha (CA:) and Composite Reliability (CR)
values. An instrument said to be reliable if the Cronbach Alpha reliability coefficient
or Composite Reliability is greater than 0.7, but if the results obtained are close to 0.7
(eg 0.6), it can still be accepted in exploratory studies (Hanseler et al, 2009). The
results of this reflective measurement model test were obtained after processing the
research data for 75 respondents (samples) using Smart PLS 3.0 software tools, can
be seen in Table 2.

Table 3 shows the AVE values of each construct of more than 0.5 or
significant in the 5 percent statistical test level, this means that all constructs used in
this study have sufficiently valid. The Cronbach Alpha (CA) value of each construct
is more than 0.6 or significant at the 5% t-test level (T-statistic value> 1.96), so that
each construct is reliable in the Cronbach Alpha test.

While the Composite Reliability (CR) value of each construct, it turns out that
all constructs with a value of more than 0.7 means that they have also fulfilled the
construct reliability requirements. Meanwhile all the indicators used in the study have
a significant outer loading at the test level _t, 5 percent (T-Statistic = 1.96), where all
indicators have a T_Values value greater than 1.96, as in Figure 2.
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Table 2. Results of Reflective Measurement Model Analysis

Construct CA (o) Item Oute_r o

(Lat_ent AVE CR Code Loadin  T- Statistic
Variable) g

X111 0,88 23,20 (s)

Trust 0,573 0,728 0,836 X112 0,85 25,89 (s)

(p=0.00)  (p=00)  (p=0.00) x113 0,75 7,88 ()

X114 0,46 2,81 (s)

X121 0,85 30,66 (s)

Norm 0,467 0,590 0,764 X122 0,61 4,29 (s)

(p=0.00) (p=0,00) (p=0.00) X123 0,80 11,41 (s)

X124 0,36 2,17 (s)

X131 0,67 5,27 (s)

Networks 0553 0,733 0,832 X132 0,75 12,71 (s)

(p=0.00) (p=0,00)  (p=0.00) X133 0,74 10,52 (5)

X134 0,80 16,58 (5)

0,869 X11 0,91 27,29 (s)

Social Capital (2320%) (p=0,00) (28’58)5 X12 0,90 35,65 (s)

=0, P=E) x13 0,88 23,28 (s)

X211 0,72 6,57 ()

Innovative 0,507 0,664 0,799 X212 0,77 16,88 (s)

(p=0.00) (p=0,00)  (p=0.00) X213 0,47 4,02 (s)

X214 0,82 23,02 (s)

X221 0,82 18,75 (5)

Proactive 0,467 0,702 0,770 X222 0,47 2,93 (s)

(p=0.00) (p=0,00)  (p=0.00) X223 0,58 6,08 (s)

X224 0,80 15,54 (s)

0,868 X21 0,90 46,93 (s)

0,424 (p=0,00) 0,894 X22 33,21 (s)

EO (0=0.00) (0=0.00) X23 0,87 12,54 (s)
0,94

Role of 0,672 0,860 X3l 089 36.62(5)

o 0,763 , X32 0,78 8,26 (s)

Government (p=0.00) (p=0,00) (p=0.00) %33 076 1053 (5)

Y1 0,71 11,07 (s)

s O 00 (S 0w

Performance ’ ' 95 (s)

Y4 0,91 37,42 (s)

Note: "'s" means significant at the 5% test level

Source: Primary Data (2018)
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Figure 2. Path Analysis with Values of T_Statistic

Therefore testing the measurement model (outer model) all meet the
requirements, meaning that all indicators and constructs in this study are valid and
feasible to use for analysis on the structural model (inner model).

The structural model (inner model) is evaluated using the R-square for the
dependent variable (endogenous) and the significant value is tested based on the
value of T-values in each path (path). Inner model testing relates to seeing the
relationship between latent constructs by analyzing path coefficient estimation results
and their level of significance.

The R-square for endogenous variables is the business performance construct
of 0.601 (moderate structural model (Gotz et al, 2011). This means that the construct
variability in the performance of tourism businesses in Jembrana Regency can be
explained (influenced) by the constructs of social capital, entrepreneurial orientation
and the role of government by 60.1 percent, while the remaining 39.9 percent is
explained by other factors. It can be said that internal factors (social capital,
entrepreneurial orientation and the role of government) are able to contribute in
measuring the improvement of tourism business performance in Jembrana Regency
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by 60.1 percent, while as much as 39.9 percent is influenced by other factors (it could
be influenced by factors external).

The structural model equation for the estimation of endogenous constructs (tourism
business performance) which is influenced by exogenous constructs (social capital,
entrepreneurial orientation and the role of government) according to Figure 2, can be
formulated as follows.

Business Performance = 0.169 * Social Capital + 0.416 * Entrepreneurial
Orientation + 0.293 * Role of Government + Error

DISCUSSIONS

The total or direct effect is expressed by the coefficients of all exogenous
construct paths (Figure 2) with one end, at the level of significance through the
T _Statistic test or P_Values 5 percent. The path coefficient that leads to the
endogenous construct (business performance) and its significance states the
performance conditions of the tourism businesses in Jembrana Regency towards
internal factors (exogenous constructs: social capital, entrepreneurial orientation and
the role of government) that influence it, as shown in Table 3

Table 3. Total Effects

Relationship Original Standard T P Note
Sample Deviation Statistics Values

X1(SC) = Y(BP) 0,169 0,129 1,308 0,191 Not
Significant
X2(EO) - Y(BP) 0,416 0,155 2,679 0,008 Significant

X3(RG) = Y(BP) 0,293 0,095 3,104 0,002 Significant

Source: Primary Data (2018)

Table 3 shows the total effect between research variables (construct) business
performance (BP) in the structural model are all positive and significant at the 5
percent test level, except the social capital (SC) construct which is insignificant. In
general, the exogenous construct of social capital (SC), entrepreneurial orientation
(EO) and the role of government (RG) have a positive effect on the endogenous
construct of business performance (BP). The highest influence component of business
performance (BP) is shown by the entrepreneurial orientation (EO) of 0.416, then the
role of government (RG) of 0.293 which both have a significant effect, and the last
social capital (SC) is 0.169 which apparently has no significant effect.
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4. CONCLUSIONS

1) The measurement model obtained is valid and feasible, while the structural model
IS quite good (moderate) with a coefficient of determination of 0.601. The structural
equation model obtained is, Business Performance = 0.169 * Social Capital + 0.416
* Entrepreneurial Orientation + 0.293 * Role of Government + Error.

2) Internal factors, including social capital, entrepreneurial orientation and the role of
government have a positive effect on the performance of the tourism industry
business in Jembrana Regency, Bali. Factors of entrepreneurial orientation and the
role of government have a significant effect on business performance, while social
capital factors have no significant effect. It is also necessary to empower the capacity
of social capital of tourism business actors in Jembrana Regency in improving their
business performance, in addition to the entrepreneurial orientation factor of business
actors and the role of government.

3) Domination of internal factors that affect the performance of tourism businesses in
Jembrana Regency, Bali; are as follows: entrepreneurial orientation of business
people, the role of government in tourism development, and finally the capacity of
social capital owned by tourism businesses.

RECOMMENDATION

1) Entrepreneurial orientation of tourism entrepreneurs in Jembrana Regency really
needs to be developed through training efforts by inviting tourism experts so that the
entrepreneurial culture of the perpetrators increases.

2) The role of local governments, especially the Department of Tourism and Culture
of Jembrana Regency, needs to be initiated continuously through the promotion or
holding of special events to improve the performance of tourism businesses in
Jembrana Regency, Bali.

3) The social capital capacity of tourism businesses actors in Jembrana Regency is
actually high, so this needs to be empowered so that it can play a role in improving
the performance of tourism businesses in Jembrana Regency, Bali.
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